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　本論文では，特に「身体化認知（embodied and enactive view of cognition）」，「生態学的アプ











者 行 動 （Embodied nature 
of  mind and Consumer 
behavior）
Ⅳ. おわりに （Conclusions and 
Future directions）
  ［Abstract］
Embodied Cognition and Consumer Behavior:
A Perspective of Lived Experience and the Embodied Nature of the Mind
　The traditional view of human cognition has been researched 
according to mental representation, element reductionism, and 
the information processing model. However, in recent years, the 
embodied and enactive view of cognition has been emphasized as a 
new paradigm in philosophy, linguistics, developmental psychology, 
neurobiology, affective science, artificial intelligence studies, and so 
forth. In the area of consumer research, since the 1960s the information 
processing approach has been the standard research framework. 
However, according to the enactive and embodied cognition view, 
the nature of the human mind is not a mental representation（as in 
the information processing model and element reductionism）but an 
enactive and bodily sense-making（emotional-cognitive）system. From 
this background, this paper examines a new framework for consumer 
behavior research and indicates some propositions based on the 
embodied cognition view and neurophenomenology.
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Ⅱ．身体化認知の理論的考察 （Theoretical background of Embodied cognition）














enactive view of cognition）」は，そのような試みの中核を為す考え方の１つであると思われる。
以下では，その根源的地盤を提供する言説について検討する。
　William James（1884, 1890/1981, 1909/2011）は，近代合理主義（基礎づけ主義，表象主義，
還元主義）の考え方から生じる誤った認識（the psychologist’s fallacy, James 1890/1981,p.195）を
指摘したうえで，身体（感覚）・意識経験，感情などを含めた人間心理の本質的な理解（experience 
in its immediacy, the active sense of living, the stream of thought and emotion, the aesthetic 
sphere of the mind, a distinct bodily expression, the continuity of experience）に基づいた鋭い
見解を示した。
The traditional psychology talks like one who should a river consists of nothing but pailsful, 
spoonsful, quartpotsful, barrelsful, and other moulded form of water. Even were the pails and 
the pots all actually standing in the stream, still between them the free water would continue 
to flow. It is just this free water of consciousness that psychologists resolutely overlook.
W.James 1890/1981,p.255　 
In principle, then, as I said, intellectualism’s edge is broken; it can only approximate to 
reality, and its logic is inapplicable to our inner life, which spurns its vetoes and mocks at its 
impossibilities. Every bit of us at every moment is part and parcel of a wider self,... and the 
actual in it is continuously one with possibles...






The older dualism between sensation and idea is repeated in the current dualism of peripheral 
and central structures and functions; the older dualism of body and soul finds a distinct 
echo in the current dualism of stimulus and response. Instead of interpreting the character 
of sensation, idea, and action from their place and function in the sensory-motor circuit, 
we still incline to interpret the latter from our preconceived and preformulated ideas of 
rigid distinctions between sensations, thoughts and acts... As a result, the reflex arc is not a 





かなる分析も「われわれは世界の中にいる（being in the world）」という事実から，人間の実存に
関してもっとも根本的な事柄はわれわれの「世界内存在」であると主張した。「世界内存在」と
しての人間の捉え方は，現象学（phenomenology），生態学的アプローチ（ecological dynamic 
systems view），身体化認知（embodied and enactive view of cognition）の根源的な認識とし
て考えられる（図１参照）。
Being in a world is something that belongs essentially. Thus Dasein’s understanding of Being 
pertains with equal primordiality both to an understanding of something like a ‘world’, and to 
the understanding of the Being of those entities which become accessible within the world.
Heidegger 1927/1962/2008, p.33　
The world is not an object such that I have in my possession the law of its making; it is the 
natural setting of, and field for, all my thoughts and all my explicit perceptions. Truth does not 
‘inhabit’ only ‘the inner man’, or more accurately, there is no inner man, man is in the world, 
and only in the world does he know himself.  
Merleau-Ponty 1962/2002, pp.ⅺ-ⅻ　
　身体化認知アプローチ（embodied and enactive view of cognition）では，「世界内存在とし
て，生態的環境との相互作用の中で生きていく生活体 （living organism）の身体性」 （structural 
coupling between organism and environment, enaction, sensorimotor system, self-organization
など）の側面に注目し，認知活動の本質を捉えようと試みている（Colombetti 2010; Dreyfus 
1992; Edelman 1989, 2006; Gibbs 2005; Lakeoff and Johnson 1999; Noe 20009; Smith and Gasser 
2005; Varela,Thompson and Rosch 1991; Varela 1997; Wheeler 2007, 図１・図２参照）。
Perception consists in perceptually guided action... cognition is not representations but 
embodied action and that the world we cognize is not pregiven but enacted through our 
history of structural coupling. ...organism and environment are mutually enfolded in multiple 
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ways,...
Varela, Thompson and Rosch 1991, pp.200-202　
..., we must not lose sight of one set of facts. The brain is embodied and the body is embedded....
Your body is embedded and situated in a particular environment, influencing it and being 
influenced by it. This set of interactions defines your econiche, as it is called. It is well to 












2008）。彼はまた「対象はそれが何を為すかを提供する。なぜなら，“それが何を為すか （what it 






One sees the environment not with the eyes but with the eyes- in- the- head- on- the- body- 
出典　Thelen（2008）, p.103





resting- on-the-ground. ...The perceptual capacities of the organism do not lie in the discrete 
anatomical parts of the body, but lie in systems with nested functions.
Gibson1979/1986, p.205　
 
Why is it that affordances have received attention without psychology only in recent decades 
if they are supposedly what individuals perceive most fundamentally? This paradox can be 
explained, in part, by the fact that psychologists have usually considered the character of 
perceiving from a detached stance, and the reified the results of this analysis─ an error that 
William James called the psychologist’s fallacy─ rather than attending to the immediate flow 
of perception-action. 
Heft 2003, p.149  　
　ダイナミック・システムズ・アプローチ（Dynamic Systems Approach）においては，人間の学習，
記憶，思考などの認知活動の本質的な理解を，伝統的なアプローチにおける象徴的表象（symbolic 
representation）， 内 的 情 報 処 理（internal information processing）， 要 素 還 元 な ど で は な
く，「人間と環境との相互作用から生じる多次元のダイナックなシステム」（ongoing  actions 
embedded in learning and developmental processes, cognition grounded in sensorimotor 
processes （perception-action system）, dynamic casuality and interactions over multiple levels, 






of cognition）であり，様々な副次的要因の相互作用（dynamic interaction over multiple levels）
から生じる非線形的（nonlinear）かつ自己組織的なもの（self-organization）である」と論じている。
... In nature’s pattern-forming systems, contents aren’t contained anywhere but are revealed 
only by the dynamics. Form and content are thus inextricably connected and can’t ever be 
separated. Like a river whose eddies, vortices, and turbulent structures do not exist independent 
of the flow itself, so it is with the brain. ...The mistake made by many cognitive scientists is to 
view symbolic contents as static timeless entities that are independent of their origins. ...
Kelso 1995, p.1　
It is precisely the continuity in time of the embedded and coupled dynamic systems essential 
for fluid, adaptive behavior that gives meaning to the notion of an embodied cognition. ... Thus, 
there are good reasons to believe in not only the sensorimotor origins of cognition but in the 
intimate and inextricable mesh between thinking and acting throughout life. Thinking begins in 
perceiving and acting and retains the signatures of its origins forever. The goal of development 
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is not to rise above the mere sensorimotor but for cognition to be at home within the body. 
Thelen 2008, p.105　
















experience of consumer behavior）や「消費者行動の本質的な姿」（the embodied nature of 
consumer mind）を的確に捉え切れない，ということが指摘されている（Anderson 1986; Allen 










Most consumer behavior modelers have come from a business school tradition where it 
makes perfect sense to depict linear relations...  such linear depictions may blind us to seeing 






The “astonishing hypothesis” of neuroreductionism─that you are “nothing but a pack of 
neurons” or that “you are your synapses”─is both a category error and biologically unsound. 







を導入する必要性を強調している（The place of bodily feelings in emotion experience, and the 
relationship between bodily feelings and actual bodily arousal, seem perfect topics for a neuro-
physio-phenomenological approach., Colombetti 2014, p.163）。
The evidence phenomenology seeks is discovered through lived-experience. Husserl always 
maintained that phenomenology is scientific. If science can be described as an attempt to 
understand man and the world, then phenomenology is scientific because it is self-critical 
出典　Pinel（2006），p.24
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examination and description of experience.
Wilson 1986, pp.4-5　
According to enactivism, brain activity is only a part of the larger biological system （the 
situated organism） that enacts the mind, including consciousness. Enactivism emphasizes that 












る（Allen et al 2008; Cosmelli and Thompson 2010; Nagel 1974）。
Information-based view concerns the disintegration and reduction of the complex into small, 
manageable bits as per associative models that focus on decomposed, isolated, and product-





Allen et al., p.84　
Every reductionist has his favorite analogy from modern science. ... The most important 
and characteristic feature of conscious mental phenomena is very poorly understood. Most 
reductionist theories do not even try to explain it. ...  an organism has conscious mental states 
if and only if there is something that it is to be that organism- something it is like for the 
organism.
Nagel 1974, p.435　
Mere neural correlates of consciousness will always leave an explanatory gap unless we know 
what the role these neural correlates play in the context of the organism’s life-regulation and 
sensorimotor engagement with the world.










Maturana and　Varela 1984　（菅啓太郎訳2013, pp. 27,39,301）　
Merleau-Ponty’s foundational concept is perception,... , perception is grounded existentially 
in the lived body ─ a body that simultaneously experiences, acts in, and knows a world that, 
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the lived grounding of human experience and meaning.
Seamon 2013, pp.143-144　
We are all intimately familiar with our senses. They fully inform the picture of our daily life.... 
Brands will need to have a sensory brand platform.... the way in which we engage with the 
world around us uses all five senses.... We must begin with an understanding of what our 
products means to the people who use it or experience it.... The brand is not something we 
simply create for consumption, but is a joint project between us and our customers.
Lindstorm 2005, pp.85-87　
In the way of brand functions, thoughts and emotions are not separate; they are interwined.
Vitale 2006, p61　
But, never lose sight of the fact that the purpose of innovations is not cool products and cool 
techonologies but happy people. Happy people is a decidedly analog goal.
Gallo 2010, p.151 （Guy Gawasakiの言葉から引用）　
（提案２）　消費者行動の本質をより深く理解するためには，「知覚符号化 （perceptual encoding）」
の視点から，「知覚システム （perceptual system）」の視点への転換が求められる。
　近年の欧米のマーケティング研究において注目されているSensory marketing（Hulten 2011; 





図９　iPhone / BlackBerry Vita 500 （Korea）
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身体化認知と消費者行動
３．ブランド知識（brand knowledge）vs.  ブランドの意味（brand meaning：lived experience 
as platform of brand meaning）












素還元主義（reductionism），情報処理アプローチ（information processing approach）」 に基づ




出典 Hulten, Broweus,and Dijk（2009）, p.17
図10　Sensory marketing framework
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Traditionally, marketers have framed branding as cognitive or structural enterprise in model 
of strategic management , slighting the lived experience consumers have of brands, neglecting 
the cultural complexity that animates brands in so many distinctive ways, and treating the 
consumption experience as a reactive, idiosyncratic after-effect of marketer’s efforts.
Sherry, JR.（2005）, p. 40　
What is the meaning of the problem of knowledge? What is its meaning, not simply for 
reflective philosophy or in terms of epistemology itself, but what is its meaning in the historical 
movement of humanity and as a part of a larger and more comprehensive experience?...  the 
abstractness of the discussion of knowledge, its remoteness from everyday experience, is one 
of form, rather than of reality.
Dewey 1972, p.5　
If you can’t see it, hear it, touch it, taste it, or smell it, you can’t perceive it. And if you can’t 
perceive it, then it doesn’t exist. That’s all there is to it....  If someone lost the use of all five of 



















... mental action is grounded in a physical substrate, and this sensory and motor processing 
constitute necessary components of cognition. Our understanding of the world is not an 
abstract proposition but fundamentally depends on our multisensory experiences with it. 
Relevant experiences include movements, emotional events, and the processing of spatial and 
temperature dimensions.
Ackerman, Nocera, and Bargh 2010, p.1712　
We experience practically our entire understanding of the world via our senses. They’re our 
link to memory. They tap into our emotions, past, and present.
Lindstrom 2005, p.13　
Privileged perceptual processing of emotional events provide a means of not only indexing 
occurrences of value but facilitating their availability to other cognitive domains. ... A growing 
interest in the neurobiology of emotion parallels a wider recognition of its importance to 
human experience and behavior.




「ブランドの意味」のプラットフォーム として捉える視点（structural coupling and 
lived experience as platform of brand meaning）が考えられる。
図12  Lived experience as platform of brand meaning
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In theories of embodied cognition, using knowledge─as in recalling memories, drawing 
inferences, and making plans - is thus called ‘embodied’  because an admittedly incomplete but 
cognitively useful reexperience is produced in the originally implicated sensory-motor systems 
as if the individual were there in the very situation, the very emotional state, or with the very 
object of thought.
Niedenthal 2007, p.1003　
Sense-making comprises emotion as much as cognition. The enactive approach does not 
view cognition and emotion as separate system, but treats them as thoroughly integrated at 
biological, psychological, and phenomenological levels.





Ⅳ．おわりに（Conclusions and Future directions）




　今後の研究課題としては，上述の問題意識をベースとした消費者行動（lived experience of 
consumers）における「ブランドの意味（brand meaning）」の探求，実証研究（「integration of 
first（second）-person methods and third-person methods」） が考えられる。
［注］（Notes）
１．The idea of lifeworld（Lebenwelt），as the world of lived experience, derives from Husserl’s last and 
largely posthumously published text The Crisis of European Sciences and Transcendental Phenomenology 
（Manen 1990,p.182）．“The lifeworld ... is always there, existing in advance for us, the ‘ground’ of 
all praxis whether theoretical or extratheoretical. The world is pregiven to us.... Not occasionally 
but always and necessarily as the universal field of all actual and possible praxis, as horizon. To 
live is always to live-in-certainty-of-the-world” （Husserl 1970, p.142）．
２．Varela（1996）が提唱し，着実に研究成果が蓄積されつつある「神経現象学（neurophenomenology）」
の研究アプローチ（Cosmelli et.al 2004; Lutz et.al 2002; Lutz and Thompson 2003; Varela 1996）では，
「first （and second）-person methods（data）」による（生物）現象学的理解と「third- person data（in 
neuroscience）」の統合的研究の重要性が強調されており，消費者行動研究における新たな（有望な）
可能性を示唆してくれる，と考えられる。





４．Keller （1998）は，「ブランド知識（brand knowledge）」の構成次元として，ブランド認知 （brand 
awareness），ブランド・イメージ （brand image） を挙げている。
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